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Kénh thuwong mai dién tir dang & dau trong ban do phan phoi clia doanh nghiép Viét.
Van dung nhirng ing dung cong ngheé madi nhu thé nao dé taolgi thé cho doanh
nghiép trong dong chay thwong mai truc tuyén

By: D6 Hoa — Tinh Hoa Quan Trj
Thoi luvgng: 15 phut
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Ecommerce - Vietham

« Revenue in the eCommerce Market is projected to reach US$9.41bn in 2023.

* Revenue is expected to show an rate (CAGR 2023-2028) of 11.14%, resulting in a
projected market volume annual growth of US$15.96bn by 2028.

« With a projected market volume of US$915.40bn in 2023, most revenue is
generated in the United States.

 In the eCommerce Market, the number of users is expected to amount to 3.5m
users by 2028.

 User penetration will be 10.1% in 2023 and is expected to hit 3.5% by 2028.
« The average revenue per user (ARPU) is expected to amount to US$1.15k.

11/15/2023 Tinh Hinh Thwong Mai Dién T&r, 'ng Dung Céng Nghé - D& Hoa - Mekong Connect 2023 - HCM City



Online & Offline Retail in Vietham Online & Offline Retail Growth in Vietham
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The Value Chain
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Why Do Marketing
Channels Exist?
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» To facilitate supply of products from
manufacturer to end consumer

» To improve the efficiency of the supply process

> To improve the range of products/services
available to the customer (e.g. complementary
products, brand choice)

» To balance the need for large-scale production
and small scale usage

» To fulfil the different needs of different groups
of customers (segments

» To add values so as to provide new and bette
solutions for customers (fulfil unmet needs)
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TikTok: 3,382,583,204,539d

Shopee: 16,574,302,471,206d
Doanh Thu Tir 12/10- 12/11/2023 Lazada: 2,006,965,582,151d
Tiki: 175,698,946,452d
Sendo: 16,686,687,557d

mee———_Tiki + Sendo

Tinh Hinh Thwong Mai Bién TG, 'ng Dung Céng Nghé - D6 Hoa - Mekong
11/15/2023 Connect 2023 - HCM City 6



1444

R
. ‘_’:-\'\

14 us\‘\\‘\‘ \
A\
p‘-—-ﬁ




ittt Y 11

777

(o))
S
2
ju
{=
=
I




What the future
holds?

* Platform

* Service

* Maintenance
* Licence

e Business risks
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What should we do?

Build our own channels

Make use of freebies

Develop competencies to narrow the gaps
Or think “out of the box”
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Thank You!
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